For Immediate Release
BUYING GREEN: CONSUMERS ARE WILLING TO PAY MORE FOR ECO-FRIENDLY PACKAGING
Nearly Half Consider Sustainability of Packaging in Purchasing Decisions
YOUNGSTOWN, OHIO (April 22, 2019) – The majority of American consumers care about ecofriendly packaging – and they are willing to pay more for it, according to a new research report
by Exal Corporation, in partnership with Boston Consulting Group.
According to the report, more than half (55 percent) of survey participants are willing to pay at
least 5 percent more for beverages with eco-friendly packaging. Similarly, 47 percent of
respondents are willing to pay at least 5 percent more for personal care products in eco-friendly
packaging. Nearly one quarter of consumers are even willing to pay up to 20 percent more for
products in environmentally friendly packaging.
The report shows that the willingness to pay more for earth-friendly packaging is not isolated to
one age group, nor is it based on income. Consumers across generations, from Baby Boomers to
Millennials, are equally likely to see the value in spending more for eco-friendly packaged
products.
For consumers, it is as much about what not to buy as what to buy: nearly 60 percent of
consumers say they are less likely to buy products in packaging that’s harmful to the
environment, and more than one third (37%) say they wouldn’t buy those products at all.
This mirrors the number of consumers who identify themselves as “environmentally aware” (57
percent) and who say it is important to buy products in environmentally friendly packaging (62
percent).
“The research shows us that being green isn’t just a trend,” said Michael Mapes, CEO of Exal.
“Consumers are translating their beliefs into action and are willing to speak with their wallets.”
Other notable results include:
•
•
•

Nearly half (44 percent) of respondents say the sustainability of packaging is a factor in
their product selection decision.
Millennials (between the ages of 26 and 35) are among the most likely age group to seek
information on recyclability and sustainability (48 percent).
Consumers are more than three and half times more likely to associate plastic with
“ocean pollution” and two and a half times more likely to associate plastic with “waste”
compared to aluminum.
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•

Conversely, consumers are significantly more likely to associate aluminum with
recyclability and eco-friendliness than plastic.

Despite the beliefs and behaviors around sustainability, a lower than expected percent of
respondents correctly identified aluminum as recyclable.
“This research points to the role retailers and manufacturers need to play in the education of the
end consumer,” Michael Mapes said. “We are in a position to ensure consumers have the
information they need to make an educated decision at the store shelf or online. Additionally,
manufacturers, brand owners, and retailers need to ensure consumers have the sustainable
options for products and packaging that they so clearly desire.”
The survey was conducted by the Boston Consulting Group and includes responses from more
than 5,000 U.S. consumers.
To download the full report, visit http://www.exal.com/why-exal/sustain/.
About Exal Corporation
As the world's largest manufacturer of impact extruded aluminum containers, our premium
aluminum packaging is building brands and driving sales across markets including beverage,
beauty and personal care, home care, pharmaceutical, and food.
Exal has a decades-long history of breakthrough innovation in sustainable aluminum packaging.
From our aluminum beverage bottles to our full body shaped aerosol cans, with impressive
graphics and inks, Exal has been a driving force behind some of the industry's biggest successes.
Our people are experts in packaging design, producing unparalleled products that stand out on
the shelf and deliver distinctive consumption experiences. Visit www.exal.com for more
information.
About Boston Consulting Group
Boston Consulting Group (BCG) is a global management consulting firm and the world’s leading
advisor on business strategy. We partner with clients from the private, public, and not-for-profit
sectors in all regions to identify their highest-value opportunities, address their most critical
challenges, and transform their enterprises. Our customized approach combines deep insight
into the dynamics of companies and markets with close collaboration at all levels of the client
organization. This ensures that our clients achieve sustainable competitive advantage, build
more capable organizations, and secure lasting results. Founded in 1963, BCG is a private
company with offices in more than 90 cities in 50 countries. For more information, please visit
bcg.com.
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